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Faculty of International and
Political Studies, Department of
International Marketing and
Retailing

Pawet Bryta, Full Professor (prof. dr hab.)
pawel.bryla@uni.lodz.pl

0000-0003-1535-5659

Management and Quality
Sciences

Marketing and consumer behaviour: marketing of food products, consumer behaviour on a selected market, country-of-
origin effect, international marketing, consumer ethnocentrism, social marketing (e.g. promoting a healthy diet or
sustainable consumption), market of organic products, marketing culture, place marketing, university marketing,
international student mobility.

Faculty of Mangement,
Department of Logistics

T. Bartosz Kalinowski PhD, DSc;
tbkalinowski@uni.lodz.pl

0000-0001-6713-9574

Management and Quality
Sciences

Processes and supply chain management, continuous improvement, sustainability.
The seminar will cover:

1. Business process management (BPM), Business process orientation (BPO)

2. Artificial Intelligence (Al) in BPM/BPO and orgnisation management

3. Business process maturity, Business process maturity models

4. Project management

5. Continuous improvement of processes and organisations. Methods and techniques of continuous improvement
6. Sustainable development / circular economy

7. Supply chain management / logistics

8. Responsible research and innovation — RRI

Faculty of Economics and

Sociology, Department of Economic

Mechanisms

Agnieszka Kurczewska, Associate Professor,
University of Lodz
agnieszka.kurczewska@uni.lodz.pl

0000-0002-3088-5044

Management and Quality
Sciences / Economics and
Finance

Entrepreneurship as a process of value creation. Entrepreneurial responsibility. Ethics in business and entrepreneurship:
decision-making dilemmas, stakeholder responsibility, and normative conditions of market activities. Digital platform
economy: business models, relationships among market participants, innovation, and the social and economic
consequences of platform operations.

Faculty of Management of the
University of Lodz, Department of
Corporate Finance Management

dr hab. Jakub Marszatek, prof. Ut
jakub.marszalek@uni.lodz.pl

0000-0002-7665-1497

Management and Quality
Sciences

Financial management - practical and strategic aspects, non-financial conditions.

The subject of the seminar is focused on the problems of financial management strategies. The work carried out may
relate to the issue of the effective use of financial instruments, both by enterprises and investors. The analysis perspective
will focus on the problems of management, decision optimization, strategy development and implementation. Much
attention can be paid to the problems of financing - the selection of capital sources and their application. The result of the
work during the seminar is the preparation of a concept facilitating the making of an investment decision and a
multidimensional assessment of the enterprise and its environment. Therefore, the seminar has a practical dimension.

A separate research thread is the financial aspects of innovative activities. The high risk associated with this activity
requires the use of unconventional methods of financing. Research in this area is focused on the strategic goals of
innovation, analyzed in the context of financial constraints.

The third area of research is the non-financial aspects of investment activities. Particular attention is focused here on
issues in the field of behavioral finance, investment psychology and neuro-finance.

Faculty of Management,
Department of City and Regional
Management

Wawrzyniec Rudolf, associate professor,
wawrzyniec.rudolf@uni.lodz.pl

0000-0003-0729-7823

Management and Quality
Sciences

"Cultural Governance and Place Branding: Institutions, Networks, and International Labels"

This doctoral seminar investigates the governance and marketing of culture in contemporary cities and countries. It
addresses (1) cultural policy design and implementation, (2) the management of public cultural institutions, and (3) the
role of international labels (e.g., UNESCO, ECC) in shaping cultural ecosystems and place brands. A strong emphasis is
placed on stakeholder collaboration, inter-organizational networks, and the strategic use of cultural assets to support
development goals.




Faculty of Management,
Accounting Department

Halina Waniak-Michalak, dr hab. Prof. Ut,
halina.michalak@uni.lodz.pl

0000-0003-1857-4339

Management and Quality
Sciences

Sustainable development goals: roles, tasks and actions of business and non-governamental organizations.

As part of the seminar, doctoral students will be able to conduct, present and consult on the results of scientific research in
the area of sustainable development and corporate responsibility for the implementation of sustainable development
goals, as well as the role, activities and problems of non-governmental organisations, including watchdogs, in the
implementation and monitoring of environmental and social practices.

Faculty of Management

dr hab. Anna taszkiewicz, prof. Ut
anna.laszkiewicz@uni.lodz.pl

0000-0001-6202-6239

Management and Quality
Sciences

My research interests focus on digital marketing and consumer behavior, with a particular emphasis on influencer
marketing, co-creation of value, and communication in the social media environment. | also analyze the development of e-
commerce and phygital commerce, examining their impact on purchasing decisions and customer experiences.

Faculty of Management

dr hab. Leszek Bohdanowicz, prof. Ut
leszek.bohdanowicz@uni.lodz.pl

0000-0002-4456-070X

Management and Quality
Scienses

The seminar focuses on issues in strategic management, corporate governance, and football club management

Faculty of Management, Department
of City and Reglonat Management

Prof.Danuta Stawasz, PhD
danuta.stawasz@unl.lodz.pl

0000-0003-4643-9409

Management and Quality
Scienses

The semlInar focuses on Issues relating to the functloning and development of cltles. The management of publtc affalrs In cltles requtres
conslderatton of the Impact of both global and natlonal factors. Identlfylng these factors enables the Identlflcatlon of problems that
need to be resolved efflclently. Methods allgned wlith the smart city concept are helpful In this regard.




