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Identity expression through argumentative discourse

Argumentative discourse is everywhere: in advertising, politics, and our personal communication. Traditionally, it has been studied from a logical perspective: is the reasoning sound? Or from a rhetorical one: is the text persuasive? Recently, however, more attention has been paid to other functions of arguing and in particular how arguing can express the identity of the arguer, both intentionally via the deliberate choice of topics and argument support, and unwittingly through the inferences made by the audience on the basis of what we argue for and how we arguer for it. In this talk, I briefly introduce this theoretical background and then describe a series of recent studies carried out into individual arguer identity, looking at arguer role, style, and form of expression. These allow us to look at the construction and the recognition of personal identity through the commitments and strategic moves made within argumentative discourse. I focus particularly on the use of arguments from authority and how the choice of authority reflects the attitudes and associations of the speaker. As well as drawing conclusions about identity and argument, I discuss the effectiveness of the tools used in these studies – corpora annotation, function typologies, individual case studies, etc – and their potential for further research. 
